Kauffman Campuses Initiative Participant Profiles

Note: all information gathered from university websites (some were much more informative than others). All participants are Carnegie Doctoral/Research Extensive universities.

Florida International University (FIU)

FIU, along with UNM and NMSU, is one of the nation’s three Hispanic Serving, Carnegie Doctoral/Research Extensive Universities. FIU has 34,000 students (52.5% Hispanic, 14.4% African descent, and 5.3% Asian). Open only since 1972, FIU has 18 colleges and schools offering more than 190 bachelor’s, master’s, and doctorate degrees in over 280 majors. 

The Executive Dean of the College of Business Administration (CBA), Director of the Center for Global Entrepreneurship and Innovation, and the Vice President for Development attended the proposal conference. The grant press release indicates the Kauffman project will be housed in the Management and International Business Department in the College of Business Administration. 

The Management and International Business curriculum is designed to prepare students for successful management careers in the global business arena and in a variety of organizations. Our graduates are armed with an understanding of the management discipline, a broad intellectual framework for managing in an ever-evolving marketplace, the ability to lead and work within teams, computer literacy, and solid communication skills.

FIU has several entrepreneur-related programs and offers an “Entrepreneurship Track” for undergraduate business majors. The CBA has “unique expertise in international business, entrepreneurship, and information technology.” The business school established an “Entrepreneurship Hall of Fame” with an initial gift from SunTrust Bank, to “celebrate the College of Business Administration’s ongoing commitment to entrepreneurship and honors alumni who are not only successful entrepreneurs but who also have contributed significantly to the entrepreneurial business community.” The program is also supported in part by a grant from the Kauffman Collegiate Entrepreneurship Network Program of the Ewing Marion Kauffman Foundation. The $50,000 Kauffman Collegiate Entrepreneurship Network Program grant, which will be matched by an equivalent amount in state funds, will support a new lecture series showcasing leading entrepreneurs. The series, to be entitled “The Kauffman Thought Leaders in Entrepreneurship,” will increase awareness of the interdisciplinary academic basis of entrepreneurship. The “Thought Leaders” will also serve as advisors to the College’s proposed Center for Global Entrepreneurship. The college will use the grant funds to support continued interdisciplinary faculty and curriculum development in entrepreneurship and family business and to enhance experiential learning programs, including the College’s annual business plan competition. 

FIU is South Florida’s top-rated business research school and one of only 435 business schools in the world accredited by the AACSB International—The Association to Advance Collegiate Schools of Business. The College’s Chapman School offers the 6th- largest part-time MBA program among this group. Business Week (October 21, 2002) ranked it among the best in the U.S., placing it in the third tier group along American, Fordham, George Washington, South Carolina, Syracuse, Rutgers, Tulane, and others. The August 23, 2002 issue of America Economia, a premier pan-regional business journal, rated it among the top 50 international MBA schools for Latin American students. Hispanic Business (March 2002) ranked the CBA among the top five business schools for Hispanics. Additionally, the Academy of Management Journal (December 2000) published a study that ranked its IT faculty among the top 20 (11th) in the U.S. in terms of research productivity and, just recently, OR/MS Today (December 2002) published another study that ranked the IT faculty 7th in the U.S. among universities surveyed in terms of their research productivity in flagship INFORMS journals between 1990-2002. The College also is one of only 30 business schools to have received a Department of Education grant to establish and support an international business center.

August 1986, the Board of Regents unanimously approved Modesto A. "Mitch" Maidique as FIU's fourth president. The former Harvard Business School professor and high-tech entrepreneur, had a clear vision and goals for the University. He sought to enlarge the institution; increase sponsored research and add doctoral programs and professional schools; enhance academic quality and achievement; and increase local and national recognition and support. 

During the Maidique years, growth has been significant in all vital areas. Enrollment increased from 16,400 to more than 32,000. There are more than 2,800 full-time employees, making FIU one of the largest employers in Miami-Dade County. Sponsored research and contracts, a key indicator of institutional quality, has increased more than seven fold, from $8.5 million to more than $58 million a year. There has been tremendous programmatic growth, particularly in the area of graduate offerings. In 1986, there were 59 master's programs and eight doctoral programs. Today, the University has 80 master's programs and 24 doctoral programs. In 1997, the University launched its first professional program when the School of Architecture was established, and in 2002 its College of Law will open. The Honors College, which offers an interdisciplinary program taught by the finest faculty to the best students, was established and grew to an enrollment of 600.

FIU’s Colleges of Business Administration and Engineering Announce the Howard J. Leonhardt New Venture Challenge


Business Plan Competition Sponsored by Leonhardt and the National Science Foundation Encourages Entrepreneurship Among Floridian and International Students

Florida International University’s College of Business Administration (CBA) and the College of Engineering have partnered to launch the Howard J. Leonhardt New Venture Challenge: An International Business Plan Competition. This joint venture highlights the importance of combining technological innovation with the business acumen required to bring that innovation to market.

The Howard J. Leonhardt New Venture Challenge evolved from the CBA’s Net-Biz Challenge Business Plan Competition, which was launched in 2000 and grew out of the College’s long tradition of sponsoring an annual business plan competition to support its educational emphasis on entrepreneurship. 

“Nurturing innovative ideas and entrepreneurship in our students is critical to accomplishing our educational mission,” said CBA Executive Dean Joyce J. Elam. “The College’s business plan competition has gained significant support and, through our new partnership with the College of Engineering, we’re hoping to encourage the formation of interdisciplinary student teams comprised of engineering, computer science and business students—with each bringing their own areas of expertise to the venture and learning from each other in the process.”

The New Venture Challenge is named for and made possible by a generous contribution from Howard J. Leonhardt, founder, chairman and CEO of Bioheart, a company focused on the discovery, development, and commercialization of cellular-based products for the treatment of cardiovascular diseases. An inventor as well as an entrepreneur, Leonhardt has seven issued U.S. patents in the cardiovascular sciences and other patents pending worldwide.

“Mr. Leonhardt is recognized for his vision, entrepreneurial drive, and business expertise.” Elam said. “It’s exactly these qualities we look for among students participating in the Challenge – therefore, we felt his involvement was a perfect fit.”
Additionally, this year’s Challenge is supported by a grant from the National Science Foundation (NSF) as part of its Partnerships for Innovation Program. Through this program, NSF seeks to stimulate and capitalize on innovation by catalyzing partnerships among colleges and universities, state and local governments, the private sector and other relevant organizations.

“We’re working with the NSF through its Partnerships for Innovation Program and are striving to increase the technology enterprise in the U.S. by helping universities transfer their focus on technology to the marketplace,” said Richard Schoephoerster, professor and director of the Biomedical Engineering Institute at FIU’s College of Engineering. “FIU is expanding its biomedical programs significantly, which is exciting to us as South Florida has the potential to be a leader in the biotech industry.”

Applications for the Challenge, which is open to all full and part-time students (upper-division undergraduate and graduate) enrolled (2002-03 academic year) in an accredited four-year college or university in the state of Florida, the Caribbean or Latin America, are now being accepted. Each team, which may have from one to five members, must have a faculty sponsor/advisor and also may elect to enlist the help of a coach from the business community. The business plan must be for an original seed, start-up venture and address the complete business concept, including its implementation.

The completed application form must be received in the Challenge office no later than Nov. 22, 2002. All business plans and submission forms are due by Jan. 24, 2003. Up to five semi-finalist teams will be selected to give oral presentations of their plans to a panel of judges on March 28, 2003. 

To date, the CBA has awarded more than $47,000 to winning student teams from participants hailing from throughout Florida and Latin America. Winning student teams have represented FIU, the University of Miami, Barry University and the University of Central Florida. 

For more information about the New Venture Challenge, or to sign up to be a sponsor or request a Challenge information and application kit, call (305) 348-4227 or visit the College’s website at www.fiu.edu/~nvc. 

Florida International University’s College of Business Administration (CBA), South Florida’s business education leader with unique expertise in international business and information technology (IT), is the second largest of FIU’s professional schools, enrolling approximately 3,800 undergraduate and more than 900 graduate students each year. It also is South Florida’s top-rated business research school and one of only 424 business schools in the world accredited by the AACSB International—The Association to Advance Collegiate Schools of Business. The College’s Alvah H. Chapman, Jr., Graduate School of Business offers the 8th- largest part-time MBA program among this group, and its IT faculty has been ranked among the top 20 (11th) in the U.S. in terms of research productivity. Its Executive MBA and full-time International MBA programs were ranked at or near the top in recent Executive MBA Council and AACSB International benchmarking studies respectively. U.S. News and World Report (October 15, 2001) ranked its Global Executive MBA program among the top 25 best online MBA programs. The September 13, 2001, issue of America Economía, a premier Pan-regional business journal published by Dow Jones, listed the CBA among the top 50 business schools from around the world for Latin American business students. Hispanic Business (March 2002) ranked the CBA among the top five business schools for Hispanics. It also is one of only 28 business schools to have received a Department of Education grant to establish and support an international business center.

Herbert A. Wertheim Lecture Series in Business Leadership 

Through this lecture series, EMBA participants have the opportunity to interact with distinguished business leaders. A special feature of the lecture series is a presentation each year by a recent nationally-recognized “Entrepreneur of the Year” award winner. 

Business leaders who have recently participated in this lecture series include the following: 

· Robert Basham - President 
Outback Steakhouse 
1994 Inc. Entrepreneur of the Year

· Don Hubble - President and Chief Operating Officer 
National Service Industries

· Scott Brinker - President and Chief Executive Officer 
Galacticomm, Inc.

· David Dorff - Chief Financial Officer 
Triarc Restaurant Group

· Dr. Stephen Dresnick - President and Chief Executive Officer 
Sterling Healthcare Group, Inc.

· Dr. Herbert A. Wertheim - President 
Brain Power, Inc.

· David Parker - Chairman 
ProSource Distribution Service

· Marcy Syms - President and Chief Operating Officer 
Syms Corporation

· JoAnn Lau - Chief Executive Officer 
Lau Technologies 
1995 Inc. Turnaround Entrepreneur of the Year

Howard University

Howard is an HBCU with approximately 10,200 students (86% African American). There was no Kauffman grant press release. Attendees at the June 30 meeting hosted by Kauffman Foundation represented the College of Pharmacy, Nursing, and Allied Health Sciences and the School of Business (the Dean and a Professor of Managerial Economics). As part of a traditionally black university, the School is “especially concerned with developing a foundation for entrepreneurship and cultivating an aura that promotes the importance of active participation in civic and community affairs.” In June 2000, the School established its first Director of Entrepreneurship. The MBA program offers a concentration in entrepreneurship. Howard is ranked as one of the top 25 programs in the nation with an entrepreneurial emphasis by Entrepreneur Magazine. Howard was a 2001 recipient of a Kauffman Entrepreneur Internship Program grant. 

The Howard University Small Business Development Center Network is dedicated to promoting the growth, expansion, innovation, and increased productivity of small business owners in the Washington, D.C. metropolitan area. Opportunities for small business success will be enhanced through excellence in the delivery of training and counseling services and the maintenance of strategic alliances with organizations and noteworthy individuals  in the field of entrepreneurship.

Throughout the year, the Howard University Small Business Development Center (HUSBDC) Network conducts very affordable training courses designed for small business owners and managers. Each year hundreds of small business owners and managers receive training through the HUSBDC Network and its partners in the following areas:

How to Start a Business 

Business Plan Development 
Marketing Your Business 

Financing Your Business 

Managing Your Service and Retail Business 

Accounting and Record Keeping
Cash Management 

Proposal Writing 

Strategies for Financial Fitness 

Business Development Certificate Program 

Strategic Planning 

International Trade Certificate Program 

8(a) Certification Process
Counseling is provided on a pre-scheduled appointment basis. To schedule an appointment with a counselor, please contact the office nearest you, or contact the Lead Center at Howard University for assistance. To obtain information about upcoming training courses and events, please contact the Lead Center at Howard University and/or stop by an office nearest you for assistance.

OBTAINING FINANCING :
To establish your business, it is important to choose a financing source and a lender/investor that meet your needs. The Howard University Small Business Development Center (HUSBDC) Network  can help you set up business checking accounts, lock box services for receivables, and investment savings plans, as well as assist you in preparing your loan package, and addressing  the concerns of lenders and investors, such as your capacity to repay, the amount of capital or equity that you need to invest, the collateral and/or guarantees that may be needed as support, and the conditions that could affect your business.
FINANCIAL DOCUMENTATION :
In an effort to secure your financial success, the HUSBDC Network can help you prepare a complete description of your business, a comprehensive market analysis and strategy, management resume and personnel requirements, financial history for the past three years, and financial projections for at least two years of the proposed plan. These are the most important requirements of all lenders and investors that will ultimately become an invaluable tool to your success.

MARKETING AND PROCUREMENT ASSISTANCE :
Our staff works with our resource partners and the SBA to market small business products and services to the public and private sectors alike. Areas of support include review of business capability statements, development of additional business marketing tools, public relations material and market research. The HUSBDC Network also works with companies seeking local, state, or federal government and private sector certifications as small, social, and economically disadvantaged firms.

OUR PARTNERS :
In addition to the invaluable support and resources offered by Howard University, the HUSBDC Network works in conjunction with the U.S. Small Business Administration, community organizations, local universities, the U.S. Department of Commerce, the U.S. Department of State, embassies, and trade groups in an effort to assist small firms with domestic and international trade opportunities. At the same time, the HUSBDC Network benefits from the assistance furnished by successful small firms that have participated in our programs and share their experiences and expertise with our emerging small businesses.
INTERNATIONAL TRADE :

Our counselors provide direction for on-line access to information on trade opportunities and other information necessary to conduct export and import activities. The HUSBDC Network's international trade development effort includes information on freight forwarders, shipping and tariff requirements, letters of credit, other payment instruments, and strategies and techniques. The HUSBDC Network works in collaboration with the SBA's Export Assistance Centers.
ASSISTANCE FOR THE NEW CENTURY :
As we enter the 21st Century, the HUSBDC Network would like to become the tool that small and disadvantaged firms need to become acquainted with the opportunities that other companies are currently enjoying as a means to level the competitive playing field. Small businesses remain the backbone of our economy and their success pivots on the efforts of the HUSBDC Network and its partners through creative financing and marketing strategies.
BUSINESS START-UP ASSISTANCE :
Our business counselors work very closely with our small business clients to offer a wide range of counseling services through offices located throughout the Washington, D.C. Metropolitan area. Counseling services include but are not limited to the following: testing the feasibility of business concepts, identifying the appropriate documentation to get started, effectively completing start-up documentation, reviewing completed and in-process business plans, etc
NOVEMBER GENERAL BODY MEETING - "MIND, BODY & SPIRIT"

The Tuesday, November 20th meeting will be held at the AARP building, 601 E Street, NW, Washington, DC from 6:15PM - 8:15PM.  The theme for the meeting will be focused on the "Mind, Body & Spirit". The closest metro station is Chinatown/Gallery Place and there is on-street parking and garages.

TOPIC
Can an entrepreneur be successful based on their education expertise alone?  Do you have what it takes mentally and spiritually to weather the bad days of entrepreneurship in order to enjoy the good days?  Gather some insight on why it takes more than just an MBA or having a core niche to succeed in entrepreneurship.  Join us to learn from an entrepreneur more about the "Mind, Body & Spirit" of Entrepreneurship.

SPEAKER
Darlene Floyd is President of Horizons Management and Training Consultants, a training and consulting firm located in the Washington, DC metro area.  Horizons Management helps organizations excel through people by offering a variety of services from Diversity Management and Leadership Development to Team Building.  As an entrepreneur of over 7 years, Darlene has worked with several major organizations such as the Marriott Corporation, General Electric, George Washington University, Federal Executive Board, the IRS and many more.  Horizons is the Winner of the 1998 National Training Officers Conference Distinguished Service Award for Excellence in Training Design.  Darlene will be the discussing how a well balance of the Mind, Body & Spirit impacts your personal, professional and entrepreneurial endeavors.

======================================
PROJECT HARVEST

This is just a note to remind you of our efforts as a chapter to participate in PROJECT HARVEST.  NBC Channel 4 sponsors Project Harvest every year, and invites community groups and individuals to donate non-perishable food items toward the effort.  The items are typically donated during the Thanksgiving Holiday, and are then divided and delivered to needy families.  

We are partnering with six other local organizations: Alpha Phi Alpha, Omicron Lambda Alpha Chapter of DC, DC Millennium Chapter of the National Council of Negro Women (NCNW), National Society of Black Engineers (NSBE), Thursday Network, Congressional Black Associates, and DC Alumni Chapter of Kappa Alpha Psi Fraternity, Inc.

Each member is being asked to purchase or bring one or two extra non-perishable food items (box of mac-n-cheese, can of peas or corn, bag of noodles, etc.)  EACH TIME you visit a grocery store or market between now and the next chapter body meeting, Tuesday, November 20th. CONSIDER THIS ADVANCE NOTICE!

Each member is asked to collect these food items until November 20th and BRING THESE ITEMS to the chapter meeting.  If you cannot make the meeting, PLEASE coordinate a time and place for Anthony Pollard or Levonia Wiggins to pick them up for you, ONLY IF YOU CANNOT MAKE IT AT ALL.  

We will then make a collective donation, on behalf of the chapter, to Project Harvest.

======================================
NBMBAA DC CHAPTER HOLIDAY MIXER

Join the National Black MBA Association-DC Chapter for a Holiday Mixer on Friday, Dec. 14th from 6 - 10 pm at The Saint, 1520 14th Street, NW (between P & Q Streets).

Mingle with friends while enjoying great drinks, food and music.

For more information, contact Warren Brooks, Membership Chair at membcomm@dcbmbaa.org.

======================================
NBMBAA DC CHAPTER & HOWARD UNIVERSITY SPONSOR WEALTH BUILDING SERIES

The National Black MBA Association (NBMBAA), Washington, DC Chapter and the Howard University School of Business (HUSB) have joined together to sponsor a Wealth Building Series in the African American community.  This event is a four part series of workshops designed to build up the intellectual wealth needed to increase our community's financial, political, and entrepreneurial prosperity.  African American business leaders of today and tomorrow will be empowered to achieve economic and intellectual wealth for the 21st Century.  The target audience is business professionals, entrepreneurs and students in the metro area.

Wealth Building Series 2002
Credit Management: January 19
Personal Finance:  January 26
Political Empowerment: March 16
Entrepreneurship I & II: April 13, 20
Entrepreneur's Showcase: October 2002 date TBD  (Showcase of 150 local entrepreneurs)

Registration begins November 25th.  For more information on the Wealth Building Series Visit www.dcbmbaa.org/forums/wealthseries/wealthseries.htm.

======================================
ENTREPRENEUR SURVEY

Please take a minute to complete the Entrepreneur Survey on the chapter web site, http://www.dcbmbaa.org/forums/wealthseries/survey.htm.

Your input will help us to better understand your needs and tailor the workshops to meet them!  For your chance to receive a special incentive, please submit your completed survey online.

======================================
WEALTH BUILDING SERIES EVENT MANAGER NEEDED

Have you ever thought about running your own Event Management company?  Do you manage professional events in your current position?

Here's an opportunity to use and build your skills - as well as your resume!  And, get FREE admission to the Wealth Building Series Workshops!! The Wealth Building Series is looking for an EVENTS MANAGER.  Interested volunteers should contact Valarie Eiland at valarie_eiland@hotmail.com by November 8.

======================================
NBMBAA DC CHAPTER & HOWARD UNIVERSITY HOST ENTREPRENEUR SHOWCASE - 2002

Calling all Entrepreneurs!  The NBMBAA - DC Chapter and Howard University School of Business will be hosting an Entrepreneur Showcase in October of 2002.  This will be a great opportunity for entrepreneurs to showcase their products and services as we give life to our desire to lead in the creation of economic wealth in the African American.  The showcase will be a one-day exposition increasing the public's awareness and connecting prospective and current entrepreneurs with agencies and other small business resources.  If you are an entrepreneur, please contact Anthony Pollard at profdev@dcbmbaa.org.

Purdue University

Purdue is a Doctoral/Research Extensive University with a total of 68,000 students on main and branch campuses (38,000 on main campus). All ethnic minorities combined (including Asian American) make up less than 7% of the student population. 
The Director of Foundation Relations, the Dean of the Krannert Graduate School and Director of the Burton D. Morgan Center for Entrepreneurship, the Associate Director of the Center, and the Director of Development for the Krannert School attended the grant conference. 

Richard A. Cosier, dean of the Krannert School and director of the Morgan Center, says” We view our new center as a platform to help launch new technology-based enterprises from Purdue research endeavors. We want to nurture the entrepreneurial spirit of Purdue faculty and students, as well as Indiana businesses, to help them better understand technology transfer and commercialization.” The Morgan Center houses:

The New Ventures Laboratory, which allows students to work on real-life business start-up cases, including visits from practicing entrepreneurs, venture capitalists, and other experts.

The Entrepreneurial Competition, in which engineering managements students work together to demonstrate their ideas for new products and services and show how they could be developed into profitable businesses.

The Technology Transfer Initiative, which researches issues industry encounters when trying to license and market new technologies and products. It also helps faculty design courses to teach entrepreneurship. 

The Purdue Engineering Projects in Community Service (EPICS) program, in which undergraduates work with community service agencies to find ways to use technology to solve problems and improve services.

· The Life Sciences Business Plan Competition, this competition seeks commercial viable business plan entries for innovative products and services in the life sciences industry such as medical equipment and devices, pharmaceuticals and drugs, research services, and software.

Construction on a new building to house the Center will be complete in Spring, 2004. 

The Center is one of five “centers of innovation” located at the Purdue Discovery Park, a 40-acre plot on the Purdue Campus. The others are: the Bindley Bioscience Center, which “forges interdisciplinary research initiatives between life sciences and engineering;” the Birck Nanotechnology Center, which “turns the promise of nanoscience into new technologies;” the Discovery Learning Center, “explores futuristic technologies and strategies for teaching excellence;” and the e-Enterprise Center, which “advances multi-disciplinary research through the application of information technology.” 

The Lilly Endowment awarded Purdue a grant of almost $26 million for the Discovery Park. Purdue will use state funding, private donations, and federal research support to create the $100 million park. Entrepreneur Magazine has ranked Purdue as one of the top 25 programs in the nation with an entrepreneurial emphasis. One Kauffman grant in 2002 (amount unknown) for the Mini Society for Youth Organizations program. 

Welcome to the Entrepreneurship Center!

The Entrepreneurship Program for Business Owners

provides today's business owners with the tools, inspiration, and skills to realize long-term business health and wealth.

Through a balance of presentations and hands-on application, the Entrepreneurship Program delivers a powerful, practical, focused approach that, when added to your personal drive and creativity, will produce an immediate return on investment. Your contact with the highly successful leaders, experts, and other business owners in your group provides a platform for continual business growth.

Your commitment to the program is, in turn, a commitment to your own business success. If this describes your needs and your goals, you are a good candidate for the Entrepreneurship Program.

The Entrepreneurship Center Mission & Vision

Vision: A strong and growing regional economy with a competitievely efficient entrepreneurial base.

Mission: The economic development of any region is directly influenced by, and is dependent upon: 

The strengths of its industry & business 

Training and competency of its owners & employees 

And, access to relevant technical & business resources 

The mission of E-Center is, therefore, to stimulate economic growth in the region through academic & non-academic action-oriented programs in keeping with PUC's strategic goal of becoming more active in the economic development of the region.

Entrepreneurship Program at Purdue University Calumet is a non-degree, non-academic, educational program designed exclusively for the experienced business owner. The E-Program is designed to fit into the time constraints of today’s entrepreneur, who is typically working long hours to meet the expectations of his or her customers. The E-Program provides today’s business owners the tools, inspiration, and skills to realize long-term business health and wealth.

Through a balance of presentations and hands-on application, the Entrepreneurship Program delivers a powerful, practical, focused approach that, when added to a business owners personal drive and creativity, will produce an immediate return on investment. Generally participants continue to report about 25 – 35% increase in revenues and sales over the 22-month period. Contacts with highly successful leaders, experts, and other business owners in each group, provides a platform for continual business growth.

The program runs for 22 months and is divided into three segments:

Segment One – focuses on the “how to” components of management, marketing, accounting, finance, personnel, strategic planning, business law, and other workplace issues. This segment is divided into three modules: Strategy and Resource Management, Marketing Related Topics, Money Related Topics. Each module runs for six weeks, one night a week, from :00 P.M. to 9:00 P.M. Segment one fills in information gaps as it ensures a sound framework of essential information. The format consists of presentations, case studies, and panel discussions. Facilitators range from professors to professional speakers to former entrepreneurs of the program. (Topics covered in segment 1 are found on the preceding page.)

Segment Two – provides a structured forum in which participants apply entrepreneurial skills to a real-world situation. Competing “consulting companies” are made up of 4- 5 participants comprised from the group. Team members pool the knowledge gained from Segment One and their own diverse experiences to advice a real business client. The client is a non-competing business located in the respective area (Hammond or Chicago). This consulting experience allows each participant to see first-hand how the techniques apply and can be beneficial when applied to their own business. Segment two runs for eight weeks, sessions meeting once every two weeks from 5:00 P.M. to 9:00 P.M. After the segment is finished, a Client-Consulting presentation is presented by each “consulting company” to their respected client company. The teams are judged in a non-academic setting and prestigious awards are presented to the winning “consulting company”. Segment 3 – focuses consecutively on each participating business. An advisory board of directors is created from advisors and participants to provide assistance to each business owner for making improvements and reaching specific objectives. The peer group meets in Round Table sessions, applying their combined wisdom, energy, and creativity to address the real-world questions of each business owner in the group. Round Table sessions are held at each business owner’s business location. Segment three runs for one year and the sessions meet once or twice a month. A facilitator and a recorder from the Entrepreneurship Center attend each Round Table session to assure the required agenda stays on track and that the meeting minutes are recorded. Many entrepreneurs consider this to be the most valuable segment of the program.

There are additional benefits to the Entrepreneurship Program: 

Life-time membership in the Entrepreneurs Club which provide monthly newsletters, quarterly meetings including guest speakers, golf outings, EXPOs, bowling, etc. 

Social Events and workshop opportunities designed to strengthen educational benefit and networking opportunities with other E-Club members, as well as business and community leaders. 

Group Life Insurance opportunities 

Weekend Entrepreneurial Retreat hosted by the Edward Lowe Foundation, each year. 

Framed Certificate of Completion

Edward Lowe Entrepreneur/Spouse Retreat

The E-Clubs' first Entrepreneur/Spouse Retreat date is:

Friday, Saturday & Sunday, September 12, 13 & 14, 2003

This retreat is designed to deepen the relationship of the business owner and his or her spouse within the context of the intense demands of a growing business. A better understanding of the challenges of managing a dynamic business and a fulfilling home can result in more satisfying experiences in both realms. Designed to provide a trusting environment, the program helps to promote clear communication and listening skills, identify restrictive patterns in life and encourage innovation in relationships and in business. The value of maintaining personal balance in career and family relationships is emphasized.

A three hundred-dollar check made to the Edward Lowe Foundation plus the three hundred-dollar deposit must be received by the E-Center by August 29, 2003. This deposit is refundable after successfully completing the retreat. If you fail to notify the E-Center prior to September 5, 2003 that you are canceling your reservation for the retreat, the $300.00 deposit will not be refunded.

This retreat is limited to the first 13 couples who turn in the $300.00 payment and $300.00 deposit.

Name + Spouse______________________________Group_______

Signature________________________________Date____________

Entrepreneurship Links

General Entrepreneurship Links

U.S. Small Business Administration
U.S. Small Business Administration Business Infromation Centers
U.S. Business Advisor, sponsored by SBA
SBA, Illinois
SBA, Indiana
US Business Advisor
EntreWorld: Resources for Entrepreneurs
Chicagobusiness.com
Crain's Chicago Business
eFamilyBusiness.com
USA Home Business Superhighway
Inc Magazine Online
Fortune Small Business
Entrepreneur.com
The Coleman Foundation
Women's Entrepreneurship Links

SBA Office of Women's Business Ownership
Center for Women's Business Research
The Krannert Entrepreneurship Club is dedicated to providing students the knowledge and resources associated with launching a new business. We will accomplish this goal by providing guest speakers (real-life entrepreneurs and venture capitalists), networking opportunities, advice on business plan preparation, access to start-up capital, and an opportunity for MBA students to play a role in the development of Discovery Park's Center for Entrepreneurship.

Research and Entrepreneurship

The Office for Research and Entrepreneurship of the Schools of Engineering exists to serve a Research 1 University whose faculty have ambitions and expectations in discovery, learning, and engagement.

Research expenditures in the Schools of Engineering exceed $130,000,000 annually. This research is carried out in laboratories located in the individual academic units and in several multidisciplinary research centers and school research laboratories.

"Research" is a word that's indicative of an action, and the term is often replaced with the word "discovery", representing an outcome based on the quality of action.

The message is not so subtle - in research as in all other aspects of life, "Outcome matters!".
Our partners in industry and government have shown themselves willing to join with us in our endeavors because they believe this also, and because Purdue Engineering has proven itself to be a thoughtful member of our community, our state, and our world. Research is an integral part of what happens here, and our office exists to serve those multiple constituencies.

Syracuse University

Syracuse has a total enrollment of approximately 18,000 students (11,400 on main campus). Sixteen percent of the undergraduate class is minority students, half of which (781 students) are African American. No press release/information on the Kauffman Campus Initiative. 

Representatives from the Program in Entrepreneurship and Emerging Enterprises (EEE) and the Michael J. Falcone Center for Entrepreneurship attended the proposal conference. EEE “combines a leading edge and highly unique set of entrepreneurship courses with a number of extracurricular activities and experiential opportunities involving entrepreneurs and their firms. Students are encouraged to build a portfolio of accomplishments while pursuing the major or minor. By the time they complete the program, they may have written a business plan, completed a consulting project with a small firm, developed a business model, designed a number of marketing inventions, competed in a business plan competition, performed an entrepreneurial audit of a company, and more. 

The EEE program attracts students from every discipline on the campus and at every level, from freshmen to graduate students. For undergraduate students we offer a major and minor, as well as the option of just enrolling in individual courses. For MBA and other master's students, we offer graduate-level courses and a concentration in global entrepreneurial management (GEM).”
The Falcone Center for Entrepreneurship focuses on outreach efforts, including student and campus-focused initiatives, community outreach, and venture creation from emerging technologies. Key programs included Experiential Classroom, an annual clinic designed to help teachers of entrepreneurship use a variety of experiential and application-oriented pedagogical tools, and the Kauffman Entrepreneurial Internship Program (KEIP), which places undergraduate students in paid internship positions with local companies.

In Entrepreneur Magazine’s first annual evaluation of the nation’s top 100 entrepreneurial colleges and universities, Syracuse’s EEE program was ranked among the top 24. In January, the EEE program was awarded a $50,000 grant from the Kauffman Foundation as part of the foundation’s Kauffman Collegiate Entrepreneurship Network, a new initiative aimed at improving the quality of entrepreneurship teaching, research and service. The program will support curriculum development and experiential learning. The EEE program received a separate $100,000 award from Kauffman to support its annual Experiential Classroom program.

The Martin J. Whitman School of Management 

The Program in Entrepreneurship and Emerging Enterprises (EEE) 

(At the Undergraduate Level)

Outlined below is an array of courses from which undergraduate students can choose. Introduction to Entrepreneurship is required of all students, and all students are strongly encouraged to take Strategic and Entrepreneurial Management (required of majors).

Introduction to Entrepreneurship

The foundation course in the program, to be taken first. Examines the nature of entrepreneurship and the role of entrepreneurship in society. Investigates the entrepreneurial process in a variety of contexts. The course explores a variety of issues surrounding new venture creation, including the business plan, the economics of the business, determining resource needs and acquiring resources, marketing requirements, deal structure, technology issues, harvesting issues, and ethical issues, among others. 

Entrepreneurial Marketing 

Examines the role of marketing in start-up ventures and the role of entrepreneurial thinking in marketing efforts. Customer needs as the driving force in entrepreneurship is the theme of this course. The course explores novel approaches to defining markets and market segments, examines inexpensive ways to conduct relevant market research, and identifies ways to leverage marketing resources and rely on networks to accomplish marketing tasks. Students are encouraged to focus on identifying unique approaches to creating value through each of the elements of the marketing mix. 

Emerging Enterprise Law

Law as a regulator and enhancer of start-up and emerging enterprises. Looks at the formation, financing and managing of the venture from a legal standpoint. Attention is devoted to intellectual property, financier-entrepreneur relations, employer-employee relations, and operational aspects of entrepreneurial ventures that have legal implications. Explores the law as an opportunity and a force in the furthering the objectives of new and small ventures. 

Finance for Emerging Enterprises 

Focuses on the financial issues and needs confronting start-up entrepreneurs and entrepreneurs attempting to grow their small businesses. The course has three major areas of focus: a) understanding the internal financial operations of a venture, such as the cost structure, contribution analysis, construction of financial statements, and determining the value of a venture; b) venture financing, including determination of how much money is needed, when to go to which source of financing, and new developments in entrepreneurial finance; c) making deals and buying into businesses. Sample issues here include deal structure, negotiation, resource leveraging, purchasing a business, and franchising. 

Imagination, Entrepreneurship, and Creative Business Problem-Solving

Explores the creative process and helps students identify their own creative problem-solving styles. Students develop innovative solutions to a wide range of problems that arise in the process of pursuing entrepreneurial ventures. Attention is devoted to the need for creative approaches to opportunity identification and business concept formulation when developing new products, services, and processes. 

Entrepreneurial and Family Business Management 

Examines special problems of family businesses and other closely held corporations. Attention is devoted to family business planning, effective governance approaches in family businesses, preparing heirs for entry into and management of family firms, tax and compensation planning, and succession strategies. 

Emerging Enterprise Consulting 

A course centering around student teams working with existing small business clients to conduct analysis, determine managerial priorities, and provide a series of deliverables that enable the business to operate more efficiently and to grow. Students will follow a systematic small business consulting methodology. 

Entrepreneurship and Digital Commerce

New technologies are creating significant entrepreneurial opportunity but also have a number of pitfalls attached to them. This course examines the evolution of digital technologies, the underlying technologies that are driving the current digital revolution, and innovative application technologies, resources, and services. Students investigate a variety of emerging entrepreneurial opportunities surrounding new developments in digital technologies. 

Visiting Executives in Entrepreneurship 

This is a topical course taught exclusively by entrepreneurs. The course is coordinated by an Entrepreneur-in-Residence. Each week, one or more entrepreneurs are invited in to discuss the great controversies and debates that impact upon the practicing entrepreneur and on the field of entrepreneurship in general. Sample issues include the role of individuals versus teams in entrepreneurial efforts, how to deal with partners, managers versus entrepreneurs, dealing with failure, building and using networks, harvesting strategies, how much growth is enough (and ceilings one hits along the way), ethical challenges in entrepreneurship, and being an entrepreneur and having a personal life. 

New Product Management 

An examination of the role of innovation in sustainable marketplace advantage. Investigation of the process of converting ideas, technologies, and customer needs into new products, services and processes. Extensive focus on the new product development process. Attention is devoted to the nature of innovation, types of innovation, and the implications of different innovation types for new product/service development processes. 

Strategic and Entrepreneurial Management

This is a capstone course that all business students must take at the end of their program. It is referred to as the "business plan course." Students must develop an original idea for a new venture and write a comprehensive business plan for that venture. The course examines a variety of topics, issues, and frameworks that are useful to the student in addressing the financial, marketing, economic, operational, legal, and other aspects of new venture creation and entrepreneurial management. Student plans are presented to successful entrepreneurs and financiers during an end-of-the-semester business plan competition, and the best ones are entered in national competitions. 

The MBA Concentration in Entrepreneurship, Innovation, and Global Leadership (EIGL) 

The program has three key components: the core required course, three electives reflecting the themes, and the global entrepreneurship practicum or capstone experience. Below are brief description of the courses in the EIGL Concentration

Requirements:

The following course is required:

BUA 600 Entrepreneurship and Corporate Venturing

The core course in the program. Examines the nature of entrepreneurship and the entrepreneurial process first in a start-up context and then in a corporate context. In a start-up context, the course explores a variety of issues surrounding new venture creation, including the business plan, the economics of the business, determining resource needs and acquiring resources, marketing requirements, deal structure, technology issues, harvesting issues, and ethical issues, among others. In a corporate context, the course explores ways to facilitate and sustain entrepreneurship in larger, established organizations. 

In addition, choose one course from each of the following sets:

Entrepreneurship

BUA 600 FIN 600

BUA 600 Entrepreneurial Finance (renamed from Venture Capital) 

Focuses on the financial issues and needs confronting start-up entrepreneurs and entrepreneurs attempting to grow their small businesses. The course has three major areas of focus: a) understanding the internal financial operations of a venture, such as the cost structure, contribution analysis, construction of financial statements, and determining the value of a venture; b) venture financing, including determination of how much money is needed, when to go to which source of financing, and new developments in entrepreneurial finance; c) making deals and buying into businesses. Sample issues here include deal structure, negotiation, resource leveraging, purchasing a business and franchising. 

BUA 600 Entrepreneurial Marketing

Examines the role of marketing in start-up ventures and the role of entrepreneurial thinking in marketing efforts. Customer needs as the driving force in entrepreneurship is the theme of this course. The course explores novel approaches to defining markets and market segments, examines inexpensive ways to conduct relevant market research, and identifies ways to leverage marketing resources and rely on networks to accomplish marketing tasks. Students are encouraged to focus on identifying unique approaches to creating value through each of the elements of the marketing mix.

BUA 600 Visiting Executives in Entrepreneurship

This is a topical course taught exclusively by entrepreneurs. The course is coordinated by an Entrepreneur-in-Residence. Each week, one or more entrepreneurs are invited in to discuss the great controversies and debates that impact upon the practicing entrepreneur and on the field of entrepreneurship in general. Sample issues include the role of individuals versus teams in entrepreneurial efforts, how to deal with partners, managers versus entrepreneurs, dealing with failure, building and using networks, harvesting strategies, how much growth is enough (and ceilings one hits along the way), ethical challenges in entrepreneurship,and being an entrepreneur and having a personal life.

BUA 600 Creativity, Opportunity and New Business Concepts

Detailed attention to the front end of the entrepreneurial process, including approaches to opportunity identification and assessment, and the development and testing of novel business concepts. Explores the creative process and helps students identify their own creative problem-solving styles. Students develop innovative solutions to a wide range of business problems that center around new product, service and process development. Emphasis is placed both on individual creativity and creativity in teams within a work context. Students will critique business plans submitted to venture capital firms. 

Innovation

MAR 752 Introduction to Innovation Management

An examination of the role of innovation in sustainable marketplace advantage. Investigation of the process of converting ideas, technologies, and customer needs into new products, services and processes. Explores disruptive and sustaining technologies, assessing technology frontiers and platforms, and planning for technology ceilings. Attention is devoted to the nature of innovation, types of innovation, and the implications of different innovation types for new product/service development processes.

MAR 757 Managing Product Development

A course that explores problems in developing new products and new corporate ventures. Attention is devoted to designing innovation strategies, risk taking, technology planning, evaluation of new product proposals. Detailed attention is given to approaches for organizing the new product development process, and for structuring and managing the innovation team.

MAR 761 Marketing Strategies for Innovations

Focuses on commercializing new products, services and technologies. Examines the introduction and diffusion of innovations. Attention is devoted to market planning, strategies for creating and penetrating new markets, product strategy design, and marketing decision making for innovations. 

Global Leadership

INB 769 International Business Management

An examination of strategic decision-making in the international environment. Includes an exploration of the critical factors in growth and sustainability, profitability, market share, and return on investment. Focuses on the relationship between the enterprise and its legal, economic, political and cultural environments.

Students also complete the following capstone course in their final semester:

MBC 647 Project in Global Entrepreneurial Management (GEM)

This capstone field experience will find students actually conceptualizing and implementing entrepreneurial concepts in start-up emerging small business, corporate and non-profit concepts. Structured class meetings will be held to assist students with the challenges of concept implementation. Specific criteria for implementation of original ideas must be met. The student’s venture or project must reflect entrepreneurship, innovation and global themes. As the acronym implies, it will be the gem within the program. 

Global Entrepreneurship Concentration

Global entrepreneurship addresses the two critical areas of international business and entrepreneurship. Topics covered include: global entrepreneurship, international start-ups, joint ventures, venture capital, creating and disseminating innovative products and services, international financial management, international marketing, and international human resources.

In addition, this concentration allows students to select elective courses from the various departments in the School of Management, from the economics, political science and social science departments in the Maxwell School of Citizenship and Public Affairs, from the College of Law, and from the S.I. Newhouse School of Public Communications. A practicum experience is also required.

Requirements:

(Required)

 BUA 600 Entrepreneurship and Corporate Venturing 

(Choose any two) 

  INB 656 International Human Resource Management 

  INB 657 International Financial Management 

  INB 668 International Marketing Management 

  INB 769 International Business Management 

  INB 690 Independent Study (by approval of concentration advisors only) 

A practicum experience is also required.

Possible Elective Courses:

(The courses below do not count towards the global entrepreneurship concentration.) 

  BUA 600 Seminar in Entrepreneurship 

  INB 651 Management in a Cross Cultural Environment 

  ECN 665 International Economics 

  EDP 777 Developing Multicultural Awareness 

  PSC 651 Theories of International Relations 

  PSC 700 Global Markets and Politics 

  LAW 727 International Business Transactions (I and/or II) 

  LIN 570 Topics in Sociolinguistics 

  LIN 671 Dimensions of Bilingualism 

THE TEAM 

The EEE Program is delivered by a great team of faculty, staff members, and a supporting cast of successful entrepreneurs, venture capitalists, and others from the entrepreneurial community. The management team consists of Professor Michael Morris, who holds the Chris Witting Chair in Entrepreneurship and is executive director of the EEE Program; Nola Miyasaki, executive director of the Michael J. Falcone Center for Entrepreneurship; Leslie Pierre, Executive Assistant.

Associated Faculty

Andy Covell

Director of Information Technology 

Teaches: "Entrepreneurship & Digital Commerce " 

Benyamin Liechtenstein

Associate Professor in Entrepreneurship and Emerging Enterprises

Teaches: "Strategic & Entrepreneurial Management" 

Bill Walsh

Assistant Professor of Accounting 

Teaches:"Financing the Emerging Enterprise" 

Clint Tankersley

Associate Dean for Undergraduate Programs and Associate Professor of Marketing 

Teaches: "Introduction to Entrepreneurship" 

David Wilemon

Earl and Josephine Synder Professor of Innovation Management and Entrepreneurship 

Teaches:"Introduction to Entrepreneurship"

"Strategic & Entrepreneurial Management"

"Entrepreneurship & Corporate Venturing"

"Product & New Venture Management" 

Dirk Sonneborn

Instructor in Entrepreneurship 

Teaches:"Visiting Executives in Entrepreneurship" 

Fran Zollers

Professor of Law and Public Policy 

Teaches: "Emerging Enterprise Law" 

Larry Rothenberg 

Instructor in Entrepreneurship 

Teaches: "Venture Capital" 

Leslie Pierre

Administrative Specialist

Program in Entrepreneurship and Emerging Enterprises 

Marcie Sonneborn 

Instructor in Entrepreneurship 

Teaches: "Introduction to Entrepreneurship"

"Introduction to Entrepreneurship (on-line version)

"Imagination" 

Mike Morris

"Witting Chair in Entrepreneurship" 

Teaches:"Introduction to Entrepreneurship"

"Entrepreneurial Marketing"

"Strategic & Entrepreneurial Management"

"MBA Project in Global Entrepreneurial Management" 

Peter Svoboda

Instructor in Entrepreneurship 

Teaches:"Consulting in Entrepreneurial Practice" 

Paul Andreoli

Instructor in Strategy and Entrepreneurship

Teaches: "Strategic & Entrepreneurial Management" 

Randy Elder

Associate Professor of Accounting 

Teaches:"Entrepreneurial and Family Business Management "

Rhett Weiss

Instructor in Entrepreneurship 

Teaches:"Introduction to Entrepreneurship"

"Strategic & Entrepreneurial Management"

EEE Faculty Advisory Board

Faculty from a cross-section of departments and colleges at SU serve as members of the EEE Faculty Advisory Board. Their involvement helps ensure a program that serves students well from a broad range of disiplines and also promotes important collaboratory efforts and synergy. 

Norman Faiola, Associate Professor and Chair 

Department of Nutrition and Hospitality Management

College of Human Services and Health Professions 

Carlos Hartman, Professor and Chair

Department of Electrical and Computer Engineering and Computer Science

L.C. Smith College of Engineering and Computer Science 

Robert Heckman, Associate Professor and Director

MS Program in Information Management 

School of Information Studies 

Kamal Jabbour, Associate Professor 

Department of Electrical and Computer Engineering

L.C. Smith College of Engineering and Computer Science

H. Ezzat Khalifa, Professor and Director

NY STAR Center for Environmental Quality Systems

L.C. Smith College of Engineering and Computer Science 

John LaGraff, Professor and Chair

Department of Mechanical, Aerospace, and Manufacturing Engineering

L.C. Smith College of Engineering and Computer Science 

Edward Lipson, Professor

Department of Physics

College of Arts and Sciences 

Young Bai Moon, Associate Professor and Director

Institute for Manufacturing Enterprises

L.C. Smith College of Engineering and Computer Science 

Michael Schoonmaker, Laboratory Manager, Instructor, and Chair

Visual and Interactive Communications

S.I. Newhouse School of Public Communications

Clint Tankersley, Associate Professor and Associate Dean

Undergraduate Programs

The Martin J. Whitman School of Management 

David Wilemon, Professor and Director 

Snyder Innovation Management Center

The Martin J. Whitman School of Management

Useful Websites for Entrepreneurs

www.anincomeofherown.com 

www.garage.com

www.startupstreet.com

www.slu.edu/eweb

www.smallbusinesscenter.com

www.hbiweb.com (Home Business Institute)

www.lectlaw.com (legal issues)

www.independentmeans.com

www.womensgrowthcapital.com

www.fwe.com

www.fundisabella.com

www.womenswire.com

www.eqmoney.com (venture capital for women)

www.ruraldevelopment.org

www.advancingwomen.com

www.womensedge.org

www.startup.wsj.com (Wall Street Journal interactive help with business plans)

www.entrepreneurmag.com (the magazine for entrepreneurs)

www.entreworld.com (#1 research resource)

www.ey.com/entrepreneur (accounting firm ith good business information)

www.moneyhunt.com (source for business plan model)

www.sba2000.com

www.sbaonline.sba.gov (Small Business Administration government site)

www.usweb.com (leadership Internet corporation)

www.zoomerang.com (free online survey service)

www.webhosting.com (hosts Web sites for entrepreneurs)

www.quickbooks.com/payroll/inc (payroll services)

www.ecredit.com (financial services)

www.freeagent.com (allows entrepreneurs to search for potential projects)

www.bizfilings.com (helps entrepreneurs become incorporated)

www.ideas.com (gives business ideas to would-be entrepreneurs)

www.onlinewbc.com

www.businesstown.com

www.women.com/smallbiz

www.entrepreneur.com

Early Stage Investment Forum

www.girlsresources.org

Other Entrepreneurship Resources

Inc. Magazine (fast growing companies)

Fast Company Magazine (general excellence)

Entrepreneur Magazine

University of California, San Diego

UCSD enrolls approximately 23,000 students. The average average high school gpa of admitted freshmen was 4.04. The university’s graduation rate is 79%. Of undergraduate students, 37% are White, 34% Asian, 8% Hispanic, and 1% African American. 

The Dean of the School of Management and the Director of Constituent Relations attended the grant proposal conference. The Kauffman program will be housed at the School of Management. The School of Management was established in 2001 and will be accepting its first class of students in Fall 2004. The school will emphasize training in technology and management, with a special focus on telecommunications, information technology, electronics design and manufacturing, and biotechnology. UCSD is internationally recognized for its academic/industry partnerships, particularly in the biosciences, and in the creation of “connective institutions.” UCSD Connect was created in 1985 to “facilitate university-business interaction… connecting venture capital to new companies and teaching university researchers how to prepare business plans.”

UCSD Extension Executive Programs also houses the UCSD San Diego School in Innovation and Entrepreneurship. The program provides professional development education for graduate students and technology and business professionals. It is not clear what, if any, role this program would have in the Kauffman initiative. 

The new dean of the new school, Robert S. Sullivan, Ph.D., was formerly dean of the Kenan-Flagler Business School at the University of North Carolina at Chapel Hill. Sullivan is an internationally acclaimed expert in entrepreneurship, knowledge management, and venture financing. 
UCSD has just entered the public phase of a $1B campaign. The university raised $445 million during the quiet phase of the campaign which began in 2000. To date, more than 43,000 gifts and pledges have been made, and 49 donors have contributed $1 million or more.

University of Illinois, Urbana-Champaign

UIUC enrolls 38,291 students (6.1% African-American; 11% Asian-American; 5.1% Latino/a; and 0.2% Native American). 

Three university representatives attended the proposal conference: Paul Magelli, Director of the Office of Strategic Business Initiatives (OSBI); Cynthia Kehoe, Kehoe Consulting Group; and Leigh Estabrook, Professor and Director of the Library Research Center, Graduate School of Library and Information Sciences. Kauffman Foundation connections include: Magelli serves on the Advisory Board for the Center for Entrepreneurial Education at the Kauffman Foundation and Judith Cone, director of the Kauffman Foundation, last year gave a presentation on information resources for entrepreneurs at UIUC’s Graduate School of Library and Information Sciences. An internet search lists Cindy Kehoe as an “information broker,” an individual conducting in-depth research on a particular topic and preparing a comprehensive analytical report detailing his or her findings.  UIUC has numerous programs dedicated to enterpreneurship. Some of these include:

· The Office for Strategic Business Initiatives (OSBI) is a business consulting operation managed and staffed by MBA students.  OSBI executes 40-50 projects each year.  Our clientele consists of all of the following segments:  Fortune 500, mid-sized, start-up organizations, and departments of the University of Illinois. Student teams work under the guidance of experienced business and academic professionals to ensure high quality results.  OSBI also leverages skills from other disciplines of the university including students from the following programs:  other Masters of Business programs (i.e. Finance, Accounting, etc), Library Information Sciences, Engineering, Agricultural Consumer Environmental Sciences, and Labor and Industrial Relations.

· The Center for Entrepreneurial Development is currently focused on four areas of activities: 1) To enhance the appreciation and understanding of entrepreneurship and entrepreneurial management principles amongst the College of Business and the University of Illinois community; 2) To enhance the educational experience of students by organizing activities that expose students to entrepreneurship; 3) To support the further development of entrepreneurial curriculum at the College of Business; 4) To support university stakeholders involved in entrepreneurial activities through outreach programs.  

· The Technology Entrepreneur Center’s mission is to support technology commercialization through education, research, and network building. The Center offers a number of undergraduate and graduate courses in entrepreneurship, including an undergraduate certificate in “Corporate and Entrepreneurial Technology Commercialization” for students in the College of Engineering. 

· The Illini Entrepreneurship Center, which will serve as a “regional hub for coordinating all small business development, entrepreneurship training and entrepreneurship development activity, building on the existing infrastructure in the Champaign-Urbana community, surrounding area, and campus. Illini EC will serve as an umbrella organization to coordinate services and programs currently available, as well as provide targeted accelerated services to those companies that have high growth potential.”

UIUC received a Kauffman Foundation Entrepreneur Internship Program Support grant in 2002. 

