
C&J 110
3 credit hours

Introduction to Mass Communication
DESCRIPTION
This survey course is an introduction to the field of mass communication, with an
emphasis on the analysis of the influence of popular media in society and the exploration
of mass communication as a professional arena where social communicators find a
variety of career options, ethical dilemmas and social responsibilities.

MISSION
To provide a foundation for
understanding and evaluating media
institutions, messages, technologies and
professions and their political, economic
and cultural impact in society.

OBJECTIVES
•  Foster an understanding of the

historical role and social impact of
media in a democratic society.

•  Familiarize students with the current
structure of the newspaper,
magazine, film, radio, television and
Internet industries and their diverse
audiences.

•  Develop awareness of the roles and
responsibilities of professionals in
journalism, public relations and
advertising, with a focus on ethics
and the value of truth, accuracy and
fairness.

•  Explore the legal and regulatory
framework for the understanding of

freedom of expression and media
regulation.

•  Introduce basic concepts in media
theory and research on effects.

•  Provide analytical tools to develop
media literacy skills, or the ability to use

technology to access information and
evaluate critically and creatively
contemporary national and global
media messages.



C&J 171
3 credit hours

Writing for the Media
DESCRIPTION
This class is designed for students who are interested in becoming Journalism majors (print and broadcast)
and Mass Communication majors (advertising, public relations and media studies) who plan careers in the
mass media. The course offers a practical introduction to journalism, emphasizing journalistic conventions
and gathering and writing of news for the print and broadcast media, as well as an overview of the types of
writing required in public relations and advertising.

MISSION
Introduces the most common writing templates
and conventional understandings used by
journalists and public relations and advertising
professionals.

OBJECTIVES
•  To help students write accurately, fairly,

correctly and clearly in forms and styles
appropriate for communication
professionals.

•  To expose students to the most common styles
and grammar used by print and broadcast
journalists and public relations experts.

•  Students should gain an appreciation for
fairness and clarity in writing, as well as the
advantages and craft involved in creating
objective reports. Even if students do not
become media writers, this course should
help them become more proficient and
versatile writers.

•  To help students understand news values and
the way that professionals critically evaluate
information.

•  To take the diversity of the audience into
account and strengthens citizenship in a
global society.

•  To introduce research and information-
gathering techniques, including interviewing
and electronic information searching, so
students can write on unfamiliar topics and
address issues of concern to audience
members with varied interests and identities.

•  To introduce some of the basic concepts of
journalism, public relations and advertising,
as well as some of the legal restraints and
ethical issues facing media workers.

•  To make class participants more informed and
critical producers and consumers of media.

•  To prepare students for further courses in the
journalism, mass communication and media
studies concentrations.



C&J 261
3 credit hours

News Photography
DESCRIPTION
News photography is an exploration of the basic concepts in photojournalism for
newspapers and magazines in the digital age. Skills developed including editing of
photos, preparation of captions or cut lines; production of all varieties of photo stories,
technical photographic knowledge and experience to compete for an internship or job.
We will cover digital cameras, computer skills, writing cut-lines, as well as journalistic
ethics, and the legal rights and restraints of working as a photographer. The instructor
will implement hands on style in advising students. In a computer lab, the students will
work on a visual portfolio.

MISSION
Teach accepted practices and skills used
in photojournalism and production of a
professional caliber portfolio.

OBJECTIVES
•  Build awareness and understanding of

the First Amendment and its
importance in the operation of the
media in an open and free society.

•  Develop professional photojournalism
ethics and
standards in truth, accuracy,
fairness, objectivity and working to
deadlines.

•  Learn to write clearly and accurately
through study and practice of
established conventions in grammar,
AP Style, story structure, and
interviewing.

•  Exercise creative and analytical
thinking and evaluation skills in
topic/story selection, information-
gathering, photography writing,
editing, and design.

•  Build awareness of the diversity of
audiences through news coverage.

•  Apply information, theories and
understanding of research and
critical evaluation skills including
use of the Internet, libraries and
public documents.



C&J 262
3 credit hours

Radio/Television Performance
DESCRIPTION
This class offers training in verbal and nonverbal performance and message preparation
related to both the audio and video components of the mass media.  Emphasis will be
placed on the fundamentals of prepared, extemporaneous and interpretive speaking for
radio and television, as well as some technical training in audio-visual technologies.

MISSION
Develop skills in creating audio and
visual performances for the mass media.

OBJECTIVES
•  To provide a laboratory type setting for

students to learn and apply concepts
and theories in the use and
presentation of broadcast performance
and imagery and information
presentation.

•  To give students an introductory
opportunity to research and organize
contents for on-air jobs in
broadcasting.  

•  To enable students to critically
understand and use broadcast
techniques and technologies.  

•  To expand students’ repertoire of
creative thinking and capabilities,
including performance and studio
production skills.

•  To make students more competent
information packagers and presenters.
These skills and theories should also
be applicable to a variety of
organizational and electronic media
applications.

•  To develop and demonstrate an
understanding of theories and legal
and ethical constraints on news
presenters who wish to create fair and
accurate reports for diverse audiences.

•  To help students gain live and live-on-
tape experience and produce materials
that demonstrate their performance,
research and technical abilities.



C&J 267
3 credit hours

Writing for Broadcast
DESCRIPTION
This class is a continuation of C&J 171, with increased emphasis on gathering news from
original sources, rewriting print and wire copy into broadcast news copy and developing
the ability to voice stories for air.  It will give students the opportunity to understand,
create and put into practice the art of broadcast news writing.  Students will explore what
constitutes a compelling and well-written broadcast news piece, and they are expected to
be creative in both their story development and writing, without sacrificing accuracy.
This course like all broadcast news writing is about meeting deadlines. That means
assignments need to be turned in on time and that all class assignments must be
completed.

MISSION
Teach accepted practices and skills used
in broadcast newsrooms.

OBJECTIVES
•  Develop professional writing standards

in truth, accuracy, fairness,
objectivity and writing to deadlines.

•  Learn to write clearly and accurately
through study and practice of
established broadcast writing
strategies and conventions.

•  Exercise creative and analytical
thinking and evaluation skills in
topic/story selection, information-
gathering, content development,
writing and editing.

•  Build awareness of the diversity of
audiences through news coverage.

•  Develop an understanding of research
and critical evaluation skills
including use of the Internet,
libraries, public documents and
interview techniques.

•  Understand how to select and
sequence imagery and deliver written
copy for reports and newscasts.

•  Learn to write and use broadcast
technology under deadline pressure.



C&J 268
3 credit hours

Media Theories
DESCRIPTION
This class is designed for students who are Mass Communication majors (advertising,
public relations and media studies) and Journalism majors (print and broadcast) who plan
careers in the mass media. This course introduces students to a variety of theories and
models used to study the media, including content analysis, the effects tradition, and
sociological, historical, critical, and cultural perspectives.  Special attention is focused on
the identification of key issues in media theory, including the nature of mass media,
influences on human behavior, and the media as reflector and creator of society.

MISSION
Develop skills in students for analyzing
and assessing media theory, process, and
practice.

OBJECTIVES
•  Gain an understanding of the First

Amendment and implications of free
speech for production, distribution,
and reception of media texts.

•  Develop an appreciation for the
relationship of truth, accuracy and
fairness to ethical standards through
discussion of media examples.

•  Exercise creative and analytical
thinking in comparing and contrasting
different theories and models of media
in society.

•  Build awareness of the history and role
of the media by understanding media
theories that relate to media
representation, social learning, social
responsibility, political economy,
media effects, and persuasion.

•  Gain an understanding and appreciation
of the diversity of audiences and the
meanings they assign to media texts.

•  Apply appropriate theories in oral and
written presentation of original media
research.

•  Write a paper demonstrating research
and critical evaluation skills through
analysis of mass media and their social
influence.



C&J 269
3 credit hours

Multimedia & Visual Communication
DESCRIPTION
Multimedia and Visual Communication is an exploration of visual images in the mass
media, with emphasis on deciphering the language of still photography, print media, film
and video. Students will focus on visual communication, (print, broadcast, and the
Internet.), as well as the uses of visual imagery in journalism, public relations and
advertising. There will be a strong emphasis on learning and using various computer
programs. This is both a theory and workshop class. Students explore what constitutes
compelling and well-produced uses of visual media. The instructor implements hands on
style in advising students. In a computer lab, the students work on numerous media
projects, both individually and in groups.

MISSION
Teach accepted practices and skills used
in the production of visual media.

OBJECTIVES
•  Build awareness and understanding of

the First Amendment in visual
communication and its importance in
the operation of the media in an open
and free society.

•  Learn to create visual presentations
that demonstrate an understanding of
visual-communication principles,
and how they can be used and
abused in standard in truth,
accuracy, and fairness.

•  Exercise creative and analytical
thinking and evaluation skills in the
examining of visual media, content
development, producing and editing.

•  Build awareness of the diversity of
audiences and their understanding of
media.

•  Develop competencies in the use of
technologies, Photoshop, iMovie,
Final Cut Xpress among others.

•  Develop an understanding of research
and critical evaluation skills
including use of the Internet and
visual media, to become visually
literate.



C&J 271
3 credit hours

Writing for Print Journalism
DESCRIPTION
This class is a continuation of C&J 171, with increased emphasis on gathering news from
original sources and writing specifically for the print media, primarily newspapers.
Students will focus on interviews, accuracy, attribution, story structure and grammar.
There will be a strong emphasis on learning and using AP Style. This is a writing
workshop class. Students will explore what constitutes a compelling and well-written
article in print journalism. The instructor will implement a coaching style in advising
students. In an actual newsroom, deadlines are strictly observed. Thus, in this class, most
graded stories will be written in class on deadline.

MISSION
Teach accepted practices and skills used
in writing for print journalism.

OBJECTIVES
•  Build awareness and understanding of

the First Amendment and its
importance in the operation of the
media in an open and free society.

•  Develop professional writing standards
in truth, accuracy, fairness,
objectivity and writing to deadlines.

•  Learn to write clearly and accurately
through study and practice of
established conventions in grammar,
AP Style, story structure,
interviewing and handling data and
statistics.

•  Exercise creative and analytical
thinking and evaluation skills in
topic/story selection, information-
gathering, content development,
writing and editing.

•  Build awareness of the diversity of
audiences through news coverage.

•  Develop an understanding of research
and critical evaluation skills
including use of the Internet,
libraries and public documents.



C&J 281
3 credit hours

Writing for Public Relations
DESCRIPTION
This class is a specialized course in public relations writing, with emphasis on gathering
material from a variety of sources and writing specifically for various outlets, including
the print media, broadcast stations and Internet stories. Students will focus on learning
the various types of public relations writing, such as news releases, fact sheets,
backgrounders, media alerts, websites, and several more. There will be a strong emphasis
on learning and conforming to media style preferences and expectations. Extensive
ungraded in-class writing allows students to practice professional public relations writing
in this class. Students will practice weekly what they have learned in lectures and
discussions.

MISSION
Teach accepted practices and skills used
in writing for public relations practice.

OBJECTIVES
•  Develop professional writing standards

in truth, accuracy, fairness,
objectivity and writing to deadlines.

•  Learn to write clearly and accurately
through study and practice of
established conventions in media
style expectations and basic writing
skills.

•  Exercise creative and analytical
thinking and evaluation skills in
topic/story selection, information-
gathering, content development,
writing and editing.

•  Build awareness of the diversity of
audiences through audience analysis
and adaptation.

•  Use the tools of technology to
research, write and disseminate their
public relations writing products.



C&J 327
3 credit hours

Persuasive Communication
DESCRIPTION
This class introduces students to the analytic foundations of persuasive communication,
with emphasis on social influence and compliance gaining. Students will learn about the
theory and practice of contemporary professional persuasion. The necessity of ethical
persuasion practices will be emphasized, and the role of persuasive communication
involving diverse audiences will be thoroughly explored. This is both a theoretical and
applied class. Students will produce both oral and written persuasive communication
products. A research paper on a specialized persuasion topic or issue will require both
theoretical and empirical skills.

MISSION
Teach analytic and theory-based
persuasive communication skills, based
on ethical practices and the compilation
and interpretation of empirical data.

OBJECTIVES
•  Teach students how to understand and

practice truth, accuracy and fairness
during persuasive communication
activity.

•  Assist students in engaging in
research and critical evaluation
through study of professional
persuasive communication.

•  Learn to write clearly and accurately
through study and practice of
professional persuasive writing
products based on data and statistics.

•  Assist students to apply theories in
presenting information.

•  Introduce students to ethical ways of
thinking and acting through lecture
and experiential learning.

•  Teach students how to think creatively
and analytically.

•  Build awareness of the diversity of
audiences through persuasive
practice.



C&J 360
3 credit hours

Broadcast News I
DESCRIPTION
This class is designed for journalism students with a broadcast concentration. The course
emphasizes broadcast news production.  Students learn how to make reports for
television.  They will use ENG cameras, a state-of-the-art broadcast studio and video
editing equipment.  They will also be introduced to the various jobs in television news
and various ways of broadcasting reports.

MISSION
Develop skills in creating audio-visual
reports and newscasts for broadcast.

OBJECTIVES
•  To provide a laboratory type setting for

students to hone their research,
newsgathering, writing and news
presentation skills.

•  To acquaint students with the reporting,
writing, shooting and editing
technologies  and production skills of
broadcast news.

•  To give students an introductory
opportunity to research and organize
contents for reports in television.  To
learn some of the jobs, conventions and
routines of broadcast journalism
professionals, including on-camera and
in-studio work.

•  To enable students to critically understand
and use broadcast journalism, both as
producers and consumers.

•  To expand students’ repertoire of creative
capabilities, including aural and video
editing technology and hone their studio
production skills to make them more
competent information packagers and
presenters.  These concepts should also
be applicable to a variety of
organizational and electronic media
applications.

•  To develop and demonstrate an
understanding of the theories and legal
and ethical constraints on news makers.

•  Through practice help students understand
and deal with diverse audiences.



C&J 361
3 credit hours

Photojournalism II
DESCRIPTION
This class is a continuation of C&J 261, with increased emphasis on advanced concepts
in photojournalism for newspapers and magazines in the digital age. Skills developed
including editing of photos, preparation of captions or cut lines; production of all
varieties of photo stories, (special emphasis will be the photo essay and long term
projects. We will cover advance techniques for digital cameras, computer skills, writing
cut-lines, as well as journalistic ethics, and the legal rights and restraints of working as a
photographer. The instructor will implement hands on style in advising students. In a
computer lab, the students will work on a visual portfolio.

MISSION
Teach accepted practices and skills used
in photojournalism and production of a
professional caliber portfolio.

OBJECTIVES
•  Build awareness and understanding of

the First Amendment and its
importance in the operation of the
media in an open and free society.

•  Develop professional photojournalism
ethics and
standards in truth, accuracy,
fairness, objectivity and working to
deadlines.

•  Learn to write clearly and accurately
through study and practice of
established conventions in grammar,
AP Style, story structure, and
interviewing.

•  Exercise creative and analytical
thinking and evaluation skills in
topic/story selection, information-
gathering, photography writing,
editing, and design.

•  Build awareness of the diversity of
audiences through news coverage.

•  Apply information, theories and
understanding of research and
critical evaluation skills including
use of the Internet, libraries and
public documents.



C&J 362
3 credit hours

Broadcast Station Operations
DESCRIPTION
This class examines broadcast news operations at both the station and network level with
emphasis on the changing dynamics and requirements of the communication profession
as seen through the eyes of local station managers, anchors, reporters and news directors.
Students will study of the roles of management and administrative personnel, market
analysis, advertising sales, as well as honing their writing skills. The course is taught
from a historical approach that should acquaint students with the underlying trends of the
industry.

MISSION
Present and analyze the techniques used
by managers and reporters in broadcast
operations.

OBJECTIVES
•  Understand how the principles and

laws of freedom of speech and press
have been applied to broadcast
journalism.

•  Develop an understanding of the
history and role of broadcast
professionals and their institutions.

•  To understand the role of media
organizations in meeting the needs of
diverse audiences.

•  Understand how use information
theories to select and sequence
imagery and produce written copy
for reports and newscasts.

•  To demonstrate an understanding of
professional ethical principles and
work ethically in pursuit of truth,
accuracy, fairness and diversity.

•  Apply basic numerical and statistical
concepts to analyze audiences and
the financial aspects of broadcasting.

•  To understand basic managerial
theories and how they apply to
broadcasting and electronic media.

•  Understand the organizational
discipline required to produce clear
and accurate reports.



C&J 364
3 credit hours

Broadcast News II
DESCRIPTION
This class, which is an extension of Broadcast News I, is designed for journalism students
with a broadcast concentration. The course emphasizes broadcast news.  Students learn
how to make reports for television.  They will use ENG cameras, and video editing
equipment.  They will make reports and programs using newsroom, studio and field
broadcast skills.

MISSION
Develop skills in creating audio-visual
reports and newscasts for broadcast.

OBJECTIVES
•  To provide a laboratory type setting for

students to hone their newsgathering,
writing and news presentation skills.  To
acquaint students with the reporting,
writing, shooting and editing techniques
and production skills of broadcast news.

•  To give students an introductory
opportunity to research and organize
contents for reports in television.  To
learn some of the jobs and routines of
broadcast journalism professionals,
including on-camera and in-studio work.

•  To enable students to critically understand
and use broadcast journalism, both as
producers and consumers.

•  To expand students’ repertoire of creative
capabilities, including editing aural and
video imagery and studio production
skills, to make them more competent
information packagers and presenters.
These concepts should also be
applicable to a variety of organizational
and electronic media applications.

•  To develop and demonstrate an
understanding of theories and legal and
ethical constraints on news maker about
how to shape media reports that will be
presented to diverse audiences.

•  To help students gain live-on-tape
experience and produce tapes that
demonstrate research, reporting and
technical abilities.



C&J 365
3 credit hours

History of Mass Media
DESCRIPTION
As major social institutions, mass media deserve study in order to understand the social
pressures that have influenced their formation and how media have been factors in social
change or in preserving the status quo.  Media professionals are served by understanding
how the routines and standards we use today are rooted in — or have evolved from — the
assumptions and practices of the past.  In this course, we will explore how various
individuals and groups have used media and how the form and content of media have
reflected and influenced society and its values.

MISSION
The mission of the course is to build and
cultivate awareness, understanding, and
critical evaluation of the history and
roles of mass media in society.

OBJECTIVES
•  Build awareness and understanding of

the First Amendment and its
importance in the operation of the
media in an open and free society.

•  Understand the historical development
of standards such as truth, accuracy,
fairness, objectivity, and ethics.

•  Understand the historical development
of media’s relationship to the
government, to commerce, to other
social institutions, and to the
individual.

•  Exercise creative and analytical
thinking skills toward understanding
how media operate in different
contexts and over time.

•  Build awareness of the diversity of
audiences and producers through
historical study of alternative news
media outlets and special interest
publications as well as
representations and treatments of
women and various races and
ethnicities in mainstream media.

•  Develop skills in research and critical
evaluation including use of the
Internet, libraries and public
documents.



C&J 371
3 credit hours

Persuasive Writing
DESCRIPTION
Effective opinion writing has the power to change a community, for better or for worse,
depending on the motivations, values and goals of the writer. This course will explore
how to achieve effective results through persuasive writing in letters to the editor,
editorials, op-ed opinion columns, and personal columns. Anger and social outrage fuel
many examples of persuasive writing. However, these emotions generally are ineffective
unless they are (1) controlled through the discipline of sound writing, (2) backed by facts,
and (3) constructive in proposing solutions.

MISSION
Teach accepted practices and skills used
in persuasive writing.

OBJECTIVES
•  Build awareness and understanding of

the First Amendment and its
importance in the operation of the
media in an open and free society.

•  Develop professional writing standards
in truth, accuracy, fairness when
writing subjectively.

•  Learn to write clearly and accurately
through study and practice of
established conventions in grammar,
story structure.

•  Exercise creative and analytical
thinking and evaluation skills in
topic selection, information-
gathering, content development,
writing and editing.

•  Build awareness of the ethics of
effective persuasive writing.

•  Develop an understanding of research
and critical evaluation skills
including use of the Internet,
libraries and public documents.



C&J 372
3 credit hours

Copy Editing and Layout
DESCRIPTION
It takes a detail-oriented person to be a good copy editor, and this class will emphasize
and constantly reinforce this need for constant attention to detail through in-class
exercises and discussion, homework assignments, tests and lectures. Students will be
expected to become experts in their knowledge and implementation of AP Style.

MISSION
Develop skills to provide a foundation
for each student’s future career as an
editor and/or as a writer—expertise in
one field improving performance in the
other.

OBJECTIVES
•  Learn to write clearly and accurately

through study and practice of
established conventions in grammar,
AP Style, story structure,
interviewing and handling data and
statistics.

•  Build awareness and understanding of
professional writing standards
regarding truth, accuracy and
fairness though the skills of copy
editing and headline writing, with
some familiarization in the concepts
of page design.

•  Polish and expand each student’s
knowledge of AP Style and
grammar.

•  Exercise creative and analytical
thinking in editing, writer-coaching
and design.

•  Build awareness of the history and role
of the media including typographical
elements.

•  Learn techniques of research and
critical evaluation in editing the
work of others and making decisions
of news judgment.



C&J 373
3 credit hours

Magazine Writing
DESCRIPTION
This class prepares the student to write and market magazine articles. Students will learn
how to research and write feature articles, students will learn about column and
department writing. Students will learn the basics of web-based writing and e-mail
newsletters, which have become a common part of magazine content. Students will also
learn how to pitch ideas to magazine editors.

MISSION
Develop skills to provide a foundation
for each student’s future career as an
editor and/or as a writer—expertise in
one field improving performance in the
other.

OBJECTIVES
•  Learn to write feature articles as well

as preparing content for magazine
columns and departments. The
course also examines web-based
writing.

•  Build awareness and understanding of
professional writing standards
regarding truth, accuracy and
fairness in magazine content with a
focus on ethical practices.

•  Polish and expand each student’s
knowledge of style and grammar in
order to write/edit clearly and
accurately.

•  Exercise creative and analytical
thinking in researching and writing
magazine content.

•  Build awareness of the history and
role of the media in consumer and
trade publications.

•  Learn techniques of research and
critical evaluation in preparing
magazine content especially for
diverse audiences.



C&J 374
3 credit hours

Desktop Publishing
DESCRIPTION
This course focuses on gaining a comprehensive understanding of the theories, strategies
and practices in designing print collateral, such as logos, promotional posters and
brochures to list a few. It provides students with an introduction to desktop publishing
through the study of visual communication, the principles of design — including balance,
contrast, focus — and elements of design — including typography, photography and
color — and the practical application of those principles and elements in various forms of
print. Students are taught the basic skills necessary to design and produce print collateral
with style and flair. They are also introduced to the pagination software, InDesign.

MISSION
Teach accepted practices and skills used
in designing print collateral.

OBJECTIVES
•  Exercise creative and analytical

thinking and utilize ethical practices
and conceptualization skills in
developing content-driven design
collateral.

•  Develop professional editing standards
in truth, accuracy, fairness,
objectivity and designing to
deadlines.

•  Learn to use tools of technology
through study and practice of
pagination software.

•  Build awareness of the diversity of
audiences through content-driven
design.

•  Develop an understanding of the
importance of research and critical
evaluation skills when writing
creative strategies and design plans
for print collateral.

•  Learn to apply image and information
theories when developing print
collateral.

•  Gain an understanding of the
significant role history and
technology played in the
development of print collateral.



C&J 375
3 credit hours

Intermediate Reporting
DESCRIPTION
This class is designed as a writing practicum that allows students to learn the principles
and routines of beat reporting and special interest writing. Students cover their assigned
campus beats and are strongly encouraged to make stories available to the Daily Lobo (or
any other relevant publication upon consultation with the instructor).  Reporters are
expected to write original news and news features explaining trends, problems and
complex issues.

MISSION
To offer continuing practice in news
gathering and reporting with a focus on
developing research and writing skills

OBJECTIVES
•  Strengthen writing and editing skills

and knowledge of AP style.
Emphasis will be placed on
mastering technical aspects of news
writing and practicing clear,
accurate and precise reporting.

•  Develop relevant research and
analytical skills: the ability to
cultivate human sources, gain access
to public records and online
resources, interpret data and
statistics, conduct different types of
interviews and critically evaluate
information received.

•  Deepen the understanding of
professional standards, ethics and
First Amendment issues.

•  Discuss current industry trends and
internship and career choices in the
field.

•  Foster multicultural awareness and
reflection on the historical role of
news media in a democratic society.

•  Facilitate the acquisition of newsroom
experience in campus and local news
organizations.



C&J 376
3 credit hours

Media Management
DESCRIPTION
Many C&J courses are predicated on teaching students the skills needed to be a valuable
media employee. The intention of this course, however, is to give students some insights
into the management and ownership aspects of running a media company. This course is
designed to provide students with a broader perspective of journalism, letting them see
some of the challenges and practices on the business side of journalism.

MISSION
To introduce students to the basic
operational aspects of the business side
of journalism.

OBJECTIVES
•  Build awareness and understanding of

the First Amendment and its
importance in the operation of the
media in an open and free society.

•  Develop an appreciation for ethical
ways of thinking in business and
personnel management.

•  Develop understanding of the history
and roles of the media and how that
relates to contemporary times.

•  Exercise creative and analytical
thinking and evaluation skills
through research and critical
evaluation of business issues, as
exemplified in a term paper.

•  Learn how to read and understand data
and statistics in financial and
corporate reports.

•  Explain the complex business
operations and relationships of media
companies.

•  Acquaint students with the specialized
terminology used in all kinds of
businesses.

•  Introduce students to business
principles for an eventual
management or ownership position.



C&J 380
3 credit hours

Introduction to Advertising
DESCRIPTION
Introduction to Advertising is the foundation course for advertising majors. Its purpose is
to introduce advertising majors and non-majors to advertising. It covers the role(s) of
advertising in a market economy and the media of mass communication, and its place as
a mirror of popular culture. The course will cover advertising appeals, ethics, product and
market research and evaluation, selection of media, testing of advertising effectiveness
among diverse publics, and organization and history of the advertising profession.

MISSION
Acquire a strong, basic framework of
advertising writing and strategy from
which to excel in more advanced courses
as well as an understanding of how
communication tools are used to propel
products in the marketplace.

OBJECTIVES
•  Acquire insights into methods,

policies, ethical concerns and history
and role of advertising and the
commercial media.

•  Develop effective writing and theory-
based presentation skills.

•  Understand the nature, role, and
diverse environment of advertising.

•  Exercise creative and analytical
thinking in examining and evaluating
market situations, consumer
preferences and advertising
strategies as they pertain to the
client.

•  Become familiar with the technology
used in creative and media processes.

•  Through research and critical
evaluation of industry case studies
gain an appreciation of the industry
and begin realizing career
opportunities.

•  Acquire a basic understanding of
freedom of expression and the
application of commercial speech
under the first amendment



C&J 381
3 credit hours

Advertising Media Planning
DESCRIPTION
This course is intended to help students develop sound media strategy in the context of
integrated marketing communications and the procedures for selecting media most
appropriate for delivering specific kind of advertising messages to clearly defined target
audiences within the limitations of the media budget.

MISSION
Become familiar with the advertising
characteristics of the various media; how
to prepare a media plan; how to buy
space and time effectively and
efficiently; and how to use a computer
program as a media planning and buying
tool.

OBJECTIVES
•  Evaluate the use of media, such as

newspapers, TV, radio, and
magazines via the use of media data
and statistics.

•  Develop effective writing and theory-
based presentation skills.

•  Engage in research to examine the
effectiveness and efficiency of these
media in reaching broad and
narrowly defined targets.

•  Use analytical thinking to determine
message/vehicle ratios and describe,
use and compare media.

•  Use the tools of technology to identify
media options, determine audience
size and characteristics, and estimate
cost and message effectiveness.

•  Demonstrate an understanding the
necessity for fairness and accuracy
of dealing with enormous budgets
and various partners as well as
advertising media theories and the
diverse audiences of any given
advertised brand and/or medium.



C&J 384
3 credit hours

Advertising Creative
DESCRIPTION
This course focuses on gaining a comprehensive understanding of the theories, strategies
and practices in developing advertising copy and visuals for both print and broadcast.
Emphasis is placed on the creative process, visual presentation and teamwork.
It provides students with the formats and structure to write, design and produce ads
utilizing conceptual and creative thinking. They are introduced to the wide variety of
advertising design, including non-traditional, out-of-home and print collateral to list a
few. Students also learn how to make “The Pitch” to clients.

MISSION
Teach accepted practices and skills used
in writing, designing and producing
advertising copy and visuals for both
print and broadcast.

OBJECTIVES
•  Exercise creative and analytical

thinking and utilize
conceptualization skills in
developing content-driven ads.

•  Develop professional editing and
writing standards in truth, accuracy,
fairness, objectivity and producing to
deadlines.

•  Build awareness of the diversity of
audiences through content-driven
advertising.

•  Develop an understanding of the
importance of research and critical
evaluation skills when writing
creative strategies and creative work
plans for ad campaigns.

•  Build awareness of ethical ways of
thinking through the study and
practice of advertising production.

•  Learn to apply image and information
theories when developing ads.



C&J 385
3 credit hours

Introduction to Public Relations
DESCRIPTION
This class is the introduction to the public relations educational program, with emphasis
on learning basic information about the history and practice of public relations. Students
will focus on the history, ethics, practice contexts, and professional opportunities and
challenges. There will be a strong emphasis on understanding the contemporary global
professional public relations perspective, particularly with respect to diversity issues.
This is a lecture-discussion, introductory survey class. Students will produce one piece of
professional writing, a news release, along with two academic papers. Proofreading skills
will be taught and practiced with ecologically-valid print artifacts.

MISSION
Teach history, ethics, contemporary
status, diversity issues, and accepted
practices and skills involved in public
relations.

OBJECTIVES
•  Build awareness and understanding of

the First Amendment and its
importance in the operation of the
media in an open and free society.

•  Develop professional writing standards
in truth, accuracy, fairness,
objectivity and writing to deadlines.

•  Learn to write clearly and accurately
through study and practice of
established conventions in grammar,
AP Style, story structure,
interviewing and handling data and
statistics.

•  Introduce students to ethical ways of
thinking and acting through lecture
and experiential learning.

•  Build awareness of the diversity of
audiences through public relations
practice.

•  Develop awareness of the history and
roles of public relations.



C&J 460
3 credit hours

Broadcast News II
DESCRIPTION
This class, which is an extension of Broadcast News I, is designed for journalism students
with a broadcast concentration. The course emphasizes broadcast news.  Students learn
how to make reports for television.  They will use ENG cameras, and video editing
equipment.  They will make reports and programs using newsroom, studio and field
broadcast skills.

MISSION
Develop skills in creating audio-visual
reports and newscasts for broadcast.

OBJECTIVES
•  To provide a laboratory type setting for

students to hone their research,
newsgathering, writing and news
presentation skills.

•  To acquaint students with the reporting,
writing, shooting and editing
technologies  and production skills of
broadcast news.

•  To give students an introductory
opportunity to research and organize
contents for reports in television.  To
learn some of the jobs, conventions and
routines of broadcast journalism
professionals, including on-camera and
in-studio work.

•  To enable students to critically understand
and use broadcast journalism, both as
producers and consumers.

•  To expand students’ repertoire of creative
capabilities, including aural and video
editing technology and hone their studio
production skills to make them more
competent information packagers and
presenters.  These concepts should also
be applicable to a variety of
organizational and electronic media
applications.

•  To develop and demonstrate an
understanding of the theories and legal
and ethical constraints on news makers.

•  Through practice help students understand
and deal with diverse audiences.



C&J 461
3 credit hours

Media Criticism
DESCRIPTION
This class is designed for students who are Mass Communication majors (advertising,
public relations and media studies) and Journalism majors (print and broadcast) who plan
careers in the mass media or academics. The course is designed to foster critical thinking,
media literacy, and skills for assessing and conducting original critical examination and
media research. Special attention is focused on the different critical approaches employed
in media criticism (for example, narrative, genre, mythic, cultural, audience-oriented, and
ideological), as well as the social uses and influence of media texts.

MISSION
Develop skills in students that enable the
critical analysis and assessment of media
texts.

OBJECTIVES
•  Gain an understanding of the First

Amendment and its implied directive
for responsible media production.

•  Develop an appreciation for the
relationship of truth, accuracy and
fairness to ethical standards through
discussion of media examples.

•  Exercise creative and analytical
thinking in examining and evaluating
media texts.

•  Build awareness of the history and
role of the media by understanding
contemporary issues of media-
government-market dynamics,
gender/racial representations, social
learning, social responsibility, and
the ethics of marketing persuasion.

•  Gain an understanding and
appreciation of the diversity of
audiences and the meanings they
assign to media texts.

•  Apply appropriate theories in oral and
written presentation of original
media research.

•  Write a term paper demonstrating
research and critical evaluation
skills through analyses of media
texts.



C&J 464
3 credit hours

News Documentaries
DESCRIPTION
This class is an advance exploration of digital media, primarily video in the mass media,
with emphasis on deciphering the language of video and examines recent developments
in documentaries and the Internet. Students will focus on video journalism and
documentaries. There will be a strong emphasis on learning video pre-production and the
use digital cameras, lighting, sound and computer editing.  This is both a theory and a
workshop class. Students will explore what constitutes compelling and well-produced
uses of visual media. The instructor will implement hands on style in advising students.
Each student will write a script or treatment and produce an extended length video as
well as work with others in the class on their productions.

MISSION
Teach accepted practices and skills used
in the production and dissemination of
digital media.

OBJECTIVES
•  Build awareness and understanding of

the First Amendment in visual
journalism and its importance in the
operation of the media in an open
and free society.

•  Learn to create visual presentations
that demonstrate an understanding of
visual-communication principles and
theories, and they can be used and
abused in presentations the
conventionally draw upon standards
of truth, accuracy, and fairness.

•  Exercise creative and analytical
thinking and evaluation skills in the
examining of visual media, content
development, producing and editing
technologies.

•  Build awareness of the diversity of
audiences and their understanding of
media.

•  Develop an understanding of research
and critical evaluation skills
including use of the Internet and
visual media, to become visually
literate.

•  Explore the ethical and historical
effects of documentaries in social
change.



C&J 465
3 credit hours

Mass Communication Ethics
DESCRIPTION
This class is designed for students who are Journalism majors (print and broadcast) and
Mass Communication majors (advertising, public relations and media studies) who plan
careers in the mass media. The course will study the power (and occasional arrogance) of
the press, and the ethical problems that often arise. Special attention is focused on the
news media in the print, broadcast and Internet industries, as well as ethical issues arising
in advertising, public relations and management.

MISSION
Develop skills in students in analyzing
ethical dilemmas for media employees
and in making ethical decisions.

OBJECTIVES
•  Gain an appreciation and

understanding of the First
Amendment and its implied directive
for responsible journalism.

•  Develop an appreciation for the
relationship of truth, accuracy and
fairness as well as diversity of
audiences through discussion of
media practice of ethics.

•  Examine ethical principles, including
well-established ethical theories, to
better understand what constitutes
ethical ways of thinking and acting.

•  Exercise creative and analytical
thinking in examining and evaluating
ethical dilemmas and questions in
the conduct of mass media
employees.

•  Build awareness of the history and
role of the media by understanding
contemporary issues of media-
government dynamics, invasion of
privacy, propaganda, social
responsibility, and the ethics of
marketing persuasion.

•  Write a paper demonstrating research
and critical evaluation skills on an
ethical issue.



C&J 468
3 credit hours

Media Law
DESCRIPTION
This class is designed for students who are Journalism majors (print and broadcast) and
Mass Communication majors (advertising and public relations) who plan careers in
media. The course focuses on the most fundamental law relating to mass media. The
course explores jurisprudence and students learn to analyze case law. The primary
emphasis is on fleshing out First Amendment law, history, context, and contemporary
problems. The relationship of press, public, and government in the context of public
affairs is also examined.

MISSION
Develop understanding of the First
Amendment issues and analysis of
ethical dilemmas for media producers
and users.

OBJECTIVES
•  Gain a detailed understanding of the

First Amendment and other case law
such as libel, copyright, privacy,
plagiarism, trademark, slander,
intellectual property,
regulatory/compliance issues, and
technology.

•  Develop an appreciation for the
relationship of truth, accuracy and
fairness to legal principles in media
law

•  Examine ethical ways of thinking and
acting from a legal perspective.

•  Exercise creative and analytical
thinking in examining and evaluating
case law on freedom of expression.

•  Build awareness of the history and
role of the media by a study of the
context of media law.

•  Use research and critical evaluation
skills to develop a case presentation
on media law.



C&J 469
3 credit hours

Multiculturalism, Gender and Media
DESCRIPTION
This course is an exploration of the role of media in the production and dissemination of
ideas, symbols, images and ideologies regarding cultural diversity in U.S. society and the
world, with emphasis on the representation of gender, race and class relations.

MISSION
To advance student understanding of
how production routines and economic
imperatives of commercial media shape
the content, diversity and distribution of
messages and audiences.
Particular attention will be given to the
application of theories and research
methods to the analysis of media
production and reception of messages
about multiculturalism.

OBJECTIVES
•  The development of critical thinking

skills for the analysis and evaluation
of diversity in media messages and
audiences.

•  The application of theories from the
field of sociology, mass
communication, gender and cultural
studies for the understanding of
multiculturalism and the mediation
of cultures and power relations.

•  The use of qualitative or quantitative
research methods and technological
tools for the analysis of media
content and reception through
individual research projects.

•  Allow prospective media professionals
a chance to reflect on current trends
and ethical challenges and offer
creative, problem-solving ideas to
enhance the quality and pro-social
function of mass communication.



C&J 475
3 credit hours

Multimedia Journalism
DESCRIPTION
Formerly known as “Advanced Reporting,” there is a new emphasis on multimedia
reporting in this class, which is the capstone for the print journalism concentration.
Students will be involved in the creation and maintenance of a news site that will be the
online ’zine for the department and that will be based on the prototype “C&J Online
News” website. The focus is on the understanding of software, reporting techniques, and
multimedia platforms to produce news information in all forms.

MISSION
Learn how to dovetail students’
journalistic practices and skills to the
digital world of the 21st century where
every news media organization is an
active Web publisher.

OBJECTIVES
•  Use the tools of technology to create

and maintain an online news site.

•  Continue building awareness and
understanding of the First
Amendment and the importance of
freedom of expression in the media
in an open and free society.

•  Carry over professional writing
standards in truth, accuracy and
fairness into online publishing.

•  Learn to complement the ability to
write and edit clearly and accurately
by also embracing other reporting
resources such as digital
photography, podcasting, blogging,
Web design and videography.

•  Exercise creative and analytical
thinking and evaluation skills in
topic/story selection, information-
gathering, content development,
writing and editing.

•  Reach a greater diversity of audiences
through electronic media.



C&J 479
3 credit hours

Electronic Publishing
DESCRIPTION
Since the early 1990s, the Internet has grown from a technical curiosity with limited
functionality to a major new medium attracting millions of visitors from around the world
every day. Tapping into this enormous market opens many possibilities. There are many
channels which can be considered: Electronic Publishing, including e-mail, traditional
web sites, web logs (blogs), forums, news groups, DVDs and CD-ROMs. In this course,
we will primarily be concerned with traditional web sites and blogs, though there will be
some discussion of the other channels. Publishing on the web involves some technical
knowledge and this course will cover the basics involved in writing HTML, creating
graphics for the Internet and posting pages to a live web server.

MISSION
Gain a strong understanding of the
languages, software and methods to
create and maintain an Internet presence.

OBJECTIVES
•  Use the tools of technology to create

multimedia journalism
•  Understand the basic concepts

and syntax used in HTML and CSS.
•  Create a blog to share ideas,

opinions and information.

•  Apply theories in presenting
information through manipulating
basic photos and graphics for
electronic publishing.

•  Write and edit clearly and accurately
through creating a complete website,
including text, images and links
between multiple pages emphasizing
truth, accuracy, and fairness.

•  Think creatively and analytically to
evaluate which electronic publishing
channels are most appropriate for
certain kinds of content and for
diverse audiences.

•  Understand ethical practices on the
Internet.



C&J 482
3 credit hours

Advertising Campaigns
DESCRIPTION
This capstone class is designed for seniors in advertising to apply the knowledge and
skills they have acquired in prior advertising, communications and marketing classes and
put together this accumulated wisdom in one campaign in a competitive team structure.
Special attention is focused on how all the parts (research, consumer data, creative ideas,
legal/ethical knowledge, and writing skills) flow into a seamless, strategy-driven
campaign for a real client who will judge the work at the end of the semester.

MISSION
Develop the fundamental skills needed
to analyze, evaluate, develop and write
integrated communications plans.

OBJECTIVES
•  Demonstrate skills needed for team

building, problem solving, and
diverse ideas and audiences.

•  Develop effective writing and theory-
based presentation skills.

•  Engage in research and data analysis
to evaluate the strengths and
weaknesses of a campaign.

•  Exercise creative and analytical
thinking in examining and evaluating
market situations, consumer
preferences and advertising
strategies as they pertain to the
client.

•  Develop a professional plans book and
advertisements using the latest
technology in advertising and design.

•  Write and present an advertising
campaign in competition with the
other teams adhering to the
principles of accuracy, ethics and
fairness practiced in the advertising
industry and promoted by the
American Advertising Federation.

•  Be able to incorporate the
understanding of freedom of
expression and the application of
commercial speech under the first
amendment in a campaign



C&J 485
3 credit hours

Public Relations Case Study
DESCRIPTION
This class introduces students to the analytic foundations of public relations practice,
with emphasis on the Langdell method of case study instruction used in legal education.
Students will learn a two-axis matrix; one axis includes review, criticism and making
suggestions about public relations objectives, policies and materials (the other axis).
Students transition away from the initial axis, and focus on using objectives, policies and
materials as the analytic structure or underpinnings of campaigns. This is an applied
class. Students will produce three case studies and a research paper on a public relations
occupational specialization or issue.

MISSION
Teach analytic and theory-based
communication problem-solving skills.

OBJECTIVES
•  Teach students how to use the tools of

technology in researching, planning
and executing public relations
activity.

•  Assist students in engaging in
research and critical evaluation
through case study analysis.

•  Learn to write clearly and accurately
through study and practice of
professional public relations writing
products based on data and statistics.

•  Assist students to apply theories in
presenting information.

•  Introduce students to ethical ways of
thinking and acting through lecture
and experiential learning.

•  Teach students how to think creatively
and analytically.

•  Build awareness of the diversity of
audiences through public relations
practice.



C&J 489
3 credit hours

PR Campaigns
DESCRIPTION
This course focuses on providing students the opportunity to apply the theories and
strategies of public relations and to practice their PR strategic and tactical planning skills
in a teamwork environment. Emphasis is placed on the creative process, visual
communication and the importance of research. Students work with real clients in a
classroom setting gaining the skills necessary to make “The Pitch” to their clients.

MISSION
Teach accepted practices and skills used
in PR strategic and tactical planning and
execution.

OBJECTIVES
•  Exercise creative and analytical

thinking and utilize
conceptualization skills in
developing a content-driven
campaign.

•  Develop professional writing and
editing standards in truth, accuracy,
fairness, objectivity and producing to
deadlines.

•  Build awareness of the diversity of
audiences through content-driven
public relations work.

•  Develop an understanding of the
importance of research and critical
evaluation skills when writing a
program plan or plan of action for a
PR campaign.

•  Build awareness of ethical ways of
thinking through the study and
practice of PR campaigns.

•  Learn to apply image and information
theories when developing
campaigns.

•  Learn to use tools of technology that
are essential in developing a PR
campaign.

•  Understand the significance of data
and statistics as applied to research
and development of a PR campaign.


